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Obesity ®e®

e 1 AMERICAS
i o B HEALTH RANKINGS®

29.4% nationally
UNITED HEALTH FOUNDATION®
2014 EDITION

o
I I Z o n a TOP FIVE HEALTHIEST STATES:
1. Hawaii

2. Vermont
) 3. Massachusetts
Declined

RAN Ko 2 9 from 2013 Rank: 28 4. Connecticut
B 2013 Declined: 1 5. Utah

Physical Inactivity
23.0% or about '

adults in Arizona are
physically inactive compared
Sources: United Health Foundation to 23.5% nationally
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Making the Business Case for AZ .,
Leading Cause of Death: AZ Residents 2013

Based on the Number of Deaths Due to UNDERLYING CAUSE

11,193%
Cancer

Heart Disease 10,497

3,295

Chronic Respiratory

Sources: Arizona Department of Health Services
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Introducing a New Way of Thinking...
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. Wellness tourism is purpose-driven travel ...

Wellness Tourism Worldwide

encompassing discovery, transformation and fulfillment

by promoting engagement between people, cultures & nature.

- Wellness Tourism Worldwide’s definition of wellness travel

Source: Wellness Travel: Shaping America’s Health & Economy, Wellness Tourism Worldwide
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Wellness Takes Flight Mind Matters

Healthy Hotels Reconnecting through Nature

Rewarding with

Wellness La Local Vita

Sleep at the Forefront Digital Detox

Breaklng Bread Wlth + 11 Others (free infographic download on both 2013
Wel I ness Travel & 2014 trends at www.wellnesstourismworldwide.com)

Source: Top 10 Wellness Travel Trends, 2013-2014, Wellness Tourism Worldwide Copyright 2015




Travel Professional Insights

Your tours, hotels,
parks, restaurants,
cultural attractions
desperately needed!

A better understanding A better understanding A better understanding A better understanding
of wellness travel of wellness consumer of travel motivations. of health issues.
products and services. demographics.
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Visitors Participating in Wellness Activities °<°

Wellness Related Activities

Fine Dining

National State Park
Swimming

Horseback Riding
Museum

Camping

Golf

Spa

Fishing

" Biking & Mt. Clirﬂbing

=y B

Source: Longwoods International, 2014
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Arizona’s Special Activities of Interest

Arizona’s Special Activities of Interest

Historic places, sites and landmarks

36.90%

Cultural activities & attraction

27.00%

- | Exceptional culinary experience

19.60%

Eco-Tourism

Source: Longwoods International, 2014

10.30%
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From Spa Industry to Broad Wellness Reach *-*

Industry Best Community Hospitality &
Practices Health Tourism

ARIZON A

SPA ELLNESS
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Weaknesses/Barriers: AZ Wellness Travel °-°

Doesn’t
Unaware of Understand Resistance to
Wellness Travel Concept or Change
Relevancy

Non-Action & Lack of Investment Loss of Market

Stagnancy Share

AZ Health Ranking
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Strengths/Opps: AZ Wellness Travel

22 National & 27 Indian 83% Leisure
27 State Parks Tribes Travelers

R
Bl Sa WA

All Categories Interstate &
— Sweet Spot Domestic
in Age Travel

17% Business
Travelers

Source: Arizona Office of Tourism, Longwoods International, 2014
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Stakeholders in U.S. Wellness Travel o wrw

ocratized

Wellness Dem

Wellness Travel:
Shaping America's Health & Economy
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All People
: Interested in
. . Quality of
vIndividuals “Lite *
v Families Ceoh)
v'Businesses
v'Communities
v'States
Source: Wellness Travel: Shaping America’s Health & Economy © 2014, Wellness Tourism Worldwide
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Our Services ..o

Research | Education | Training | Workshops |
Consumer Promotion | Travel Trade Promotion
Network Coming Soon!

U.S. Vacationers: Wellness Travel:

Health, Happiness & Productivity Shaping America's Health & Economy

An Essential Report for Travel, Hospitality & Wellness Industries )
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LA GUIA PARA VENDER VIAJES
Wellness Tourism Worldwide DE SALUD Y BIENESTAR

2014 CAMILLE HOHEB

Wellness urism Wo ldW|d
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Th a n k yO u ‘ Subscribe to our industry newsletter

f, Facebook.com/wellnesstourismworldwide
.8 @WTWTweets | @CamilleHoheb

— A

Wellness Travel Journal

Jravel Happy. Jravel Well.
-.‘ I" I

www.WellnessTourismWorldwide.com




