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Mission  &  Vision
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Sources:	  United	  Health	  Founda<on	  
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Making  the  Business  Case  for  AZ  
Leading  Cause  of  Death:  AZ  Residents  2013

Based	  on	  the	  Number	  of	  Deaths	  Due	  to	  	  UNDERLYING	  CAUSE

Cancer 11,193%

Heart  Disease 10,497

Chronic  Respiratory 3,295

Accidents 3,137

Sources:	  Arizona	  Department	  of	  Health	  Services	  
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Introducing  a  New  Way  of  Thinking…
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Wellness  tourism  is  purpose-‐driven  travel  …  

encompassing  discovery,  transformaVon  and  fulfillment  

by  promoVng  engagement  between  people,  cultures  &  nature.

-‐  Wellness  Tourism  Worldwide’s  defini2on  of  wellness  travel.	  	  
	  

Source:	  Wellness	  Travel:	  Shaping	  America’s	  Health	  &	  Economy,	  Wellness	  Tourism	  Worldwide	  



WTW’s  Forecasts:  Top  Wellness  Travel  Trends

Mind	  MaKers	  

Reconnec<ng	  through	  Nature	  

La	  Local	  Vita	  

Digital	  Detox	  

+	  11	  Others	  (free	  infographic	  download	  on	  both	  2013	  
&	  2014	  trends	  at	  	  www.wellnesstourismworldwide.com)	  
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Wellness	  Takes	  Flight	  

Healthy	  Hotels	  
Rewarding	  with	  
Wellness	  

Sleep	  at	  the	  Forefront	  
Breaking	  Bread	  with	  
Wellness	  Travel	  
Source:	  Top	  10	  Wellness	  Travel	  Trends,	  2013-‐2014,	  Wellness	  Tourism	  Worldwide	  



Travel  Professional  Insights

Your	  tours,	  hotels,	  
parks,	  restaurants,	  
cultural	  aKrac<ons	  
desperately	  needed!	  
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Visitors  ParVcipaVng  in  Wellness  AcVviVes

Wellness	  Related	  Ac?vi?es

Fine  Dining   24%

NaVonal  State  Park 19%

Swimming 17%

Horseback    Riding 15%

Museum 12%

Camping 9%

Golf 8%

Spa 8%

Fishing 6%

Biking  &  Mt.  Climbing   6%
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Source:	  Longwoods	  Interna<onal,	  2014	  



Arizona’s  Special  AcVviVes  of  Interest

Arizona’s	  Special	  Ac?vi?es	  of	  Interest	  

Historic  places,  sites  and  landmarks 36.90%

Cultural  acVviVes  &  a`racVon 27.00%

ExcepVonal  culinary  experience 19.60%

Eco-‐Tourism 10.30%

Source:	  Longwoods	  Interna<onal,	  2014	  
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Industry	  Best	  
Prac<ces	  

Community	  
Health	  

Hospitality	  &	  
Tourism	   Network	  

From  Spa  Industry  to  Broad  Wellness  Reach



Unaware	  of	  
Wellness	  Travel	  

Doesn’t	  
Understand	  
Concept	  or	  	  
Relevancy	  

Resistance	  to	  
Change	  

Non-‐Ac<on	  &	  
Stagnancy	   Lack	  of	  Investment	   Loss	  of	  Market	  

Share	  

AZ	  Health	  Ranking	  

Weaknesses/Barriers:	  AZ	  Wellness	  Travel	  	  



Strengths/Opps:	  AZ	  Wellness	  Travel	  

22	  Na<onal	  &	  
27	  State	  Parks	  

27	  Indian	  
Tribes	  

83%	  Leisure	  
Travelers	  

17%	  Business	  
Travelers	  

All	  Categories	  
–	  Sweet	  Spot	  

in	  Age	  

Interstate	  &	  
Domes<c	  
Travel	  

Copyright 2015 
Source:	  Arizona	  Office	  of	  Tourism,	  Longwoods	  Interna<onal,	  2014	  
	  	  









ü Individuals
ü Families
ü Businesses
ü CommuniVes
ü States
	  

Wellness  DemocraVzed
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Source:	  Wellness	  Travel:	  Shaping	  America’s	  Health	  &	  Economy	  	  



The  Opportunity  &  Unmet  Need

Copyright 2015 



Our  Services  
 Research	  |	  Educa<on	  |	  Training	  |	  Workshops	  |	  

Consumer	  Promo<on	  |	  Travel	  Trade	  Promo<on	  
Network	  Coming	  Soon!	  
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www.WellnessTourismWorldwide.com	  

Thank	  you	  	  |	  	  Subscribe	  to	  our	  industry	  newsleKer	  
Facebook.com/wellnesstourismworldwide	  

@WTWTweets	  |	  @CamilleHoheb	  


