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Trade and Media Relations

1. What We Do
2. Working With Us

3. Show & Tell
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What Do We Do?

The Trade and Media
Relations division works
with journalists, tour
operators and travel agents
to promote Arizona as a
travel destination.
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What Do We Do?

The goal of working with a
journalist Is to reach the
consumer In a cost-effective
way by generating articles
about our destination.
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What Do We Do?

When working with
travel agents we
ensure they have
the destination
knowledge to plan a
e trip to Arizona for
~— their clients.
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What Do We Do?

With tour operators,
we work hard to
ensure that Arizona
IS part of their
product offerings.
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How Do We Do It?

1. Trade Shows
2. Sales Missions

3. FAM Tours and Press Trips
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How Do We Do It?

Trade Shows are usually organized by an
outside company and bring together buyers
and sellers In one convenient location.
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How Do We Do It?

Sales Missions are typically
organized by yourself and
consist of one-on-one meetings,
small events and presentations.
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How Do We Do It?

FAM Tours and Press
Trips offer tour
operators, travel
agents and journalists
an opportunity to
experience a
destination first-hand.
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Where Do We Do It?

. US

. Mexico At

. Canada
. UK
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Really? China and Brazil?
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China - Outbound Travel and Spending

® 1In 2013, 97 million Chinese traveled abroad. That
number Is expected to increase to 100 million in 2014
and increase to 200 million by 2020.

® Chinais predicted to be the largest outbound travel
market in the world by 2014.

® In 2013, China tourists spent $102 billion overseas,
making them the largest spending market in the world,
having surpassed Germany in 2012.

Sources: Hotel-Online and Bloomberg
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China — US Visitation and Spending

® 1In 2013, 1,810,000 Chinese tourists visited the US. This
represents a 23% Iincrease over 2012 and a nearly
250% increase over the five year period, 2009 — 2013.

® In 2013, Chinese tourists visiting the US spent $9.8
billion. This represents an 11% increase over 2012 and
a more than 170% increase over the five year period,
2009 — 2013.

® On average, each Chinese visitor to the US spends
approximately $5,500 — more than any other market.

Source: US Department of Commerce, Office of Travel and Tourism Industries
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China’s VisaVUE Travel Spending Trends in Arizona

2007 — 2013 International Market Share
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Brazil — US Visitation and Spending

® 1In 2013, 2,060,000 Brazilian tourists visited the US. This
represents a 15% increase over 2012 and a nearly
130% increase over the five year period, 2009 — 2013.

® In 2013, Brazilian tourists visiting the US spent $10.5
billion. This represents a 13% increase over 2012 and
a 130% increase over the five year period, 2009 — 2013.

® On average, each Brazilian visitor to the US spends
approximately $5,000 — one of the highest spending
markets.

Source: US Department of Commerce, Office of Travel and Tourism Industries
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Brazil's VisaVUE Travel Spending Trends in Arizona

2007 — 2013 International Market Share
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L O 2
The Arizona Office of Tourism estimates based on and extrapolated from aggregate card usage APIZON A

data provided by VisaVUE Travel for the period of 2007-2013



Where Do We Do It?
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Brazil and China Efforts
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Brazil and China Contacts

Brazil/ChinaTrade: Brazil/China Media
AOT AOT

Jennifer Sutcliffe Kim Todd
Jsutcliffe@azot.gov ktodd@azot.gov
602-364-3693 602-364-3305

Brazil Representative: China Representative
Global Vision Access 121 Group

Mara Pessoa (trade) Vincent Zheng

mara@globalvisionaccess.com vincent.zheng@i2i-m.com.cn
Alexandra del Arco (media)

alexandra@globalvisionaccess.com

e


mailto:jsutcliffe@azot.gov
mailto:ktodd@azot.gov
mailto:mara@globalvisionaccess.com
mailto:vincent.zheng@i2i-m.com.cn
mailto:vincent.zheng@i2i-m.com.cn
mailto:vincent.zheng@i2i-m.com.cn
mailto:alexandra@globalvisionaccess.com

Xico Efforts

MEXICO MAP
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Mexico Efforts — AZ Showcase

e
ARIZONA



Mexico Contacts

Mexico Trade: Mexico Media
AOT AOT

Mary Rittmann Kim Todd
mrittmann@azot.gov ktodd@azot.gov
602-364-3730 602-364-3305

Mexico Representative (Trade and Media)

Jackson Marketing International

Barbara Jackson
bjackson@jacksonmarketing.com.mx
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US and Canada Efforts
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US and Canada Contacts

US Trade: Canada Trade

AOT AOT

Kristin Swanson Jennifer Sutcliffe
kswanson@azot.gov |sutcliffe@azot.gov
602-364-3696 602-364-3693

US/Canada Media: Canada Representative
AOT Media

Tony Alba Connect Worldwide
talba@azot.gov Jennifer McGibbon
602-364-3715 Jennifer@cww.travel
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UK, Germany, France Efforts
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UK, Germany, France Contacts

Europe Media: UK Representative Media
AOT Hills Balfour

Mary Rittmann Lauren Broughten
mrittmann@azot.qgov laurenb@hillsbalfour.com

602-364-3730

Germany Rep Media: France Rep Media

Kaus Media Services Express Consell
Marcus Feuerstein L aura Guarneri
mmfeuerstein@kaus.net laura@ecltd.com
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How Can You Work With Us?

(And Spend Little to No Money)

1. KEEP US INFORMED
« Round Up of What’s New
 Calendar of Events
« Channel 12 Updates

Send Updates and Information to:
Marjorie Magnusson
mmagnusson@azot.gov
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How Can You Work With Us?

(And Spend Little to No Money)

2. READ REPORTS AND FOLLOW UP

1 Marketing Plan and Progr x A %% Press Room x Y || Action eMNewsletter x | '_'\.. - - “ ‘

C [ arizonaofficeoftourism.createsend4.com/t/ViewEmail /r/408F2FBDFELC752E2540E 36E3F9E399B270B3A73003FEB3522

 Reports are typically EE. . S
available 2-3 weeks
following a mission or trade
show

Good afternoon,

. We have a great new workshop to offer! AOT will be hosting UECOMING EVESES
the North Central Regional Workshop April 28-30
317 - 3121
This program is an opportunity for us to promote the Mexico Sales and Media

importance of tourism fo local communities and to help us Mission »

[
build stronger connections between area businesses, regional
tourism officials and our agency 3/24 - 3/28

Throughout the day, attendees will hear from local tourism Nensfark Melohionids

representatives on best practices that have impacted the
region as well as from AOT on marketing programs that
promote the area. Even though the content of this program is Morth Central Regional

specific to Arizona's Morth Central region, we encourage Workshop »
. anyone interested in how we work with communities and how
we promote Arizona to join us
[fl] FESTVAL AND EVENTS »

4/29 - 4/30

And If we have a great response to this one, who says we

[ [
CO ntract I nform atlon can't hold one in your area!
To register for the event visit: hitp.//www.azot gov/marketing-

e
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How Can You Work With Us?

(And Spend More Money)

3. PROVIDE US WITH ROYALTY FREE
IMAGES

Many tour operators and journalists are looking for
good guality, hi-resolution, royalty free image to use
In their brochures and articles. Provide us with
royalty free images and we will distribute them upon
request.
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How Can You Work With Us?

(And Spend More Money)

4. PARTICIPATE IN FAM TOURS AND
PRESS TRIPS

Each year AOT brings In
100 - 200 journalists and
tour operators to
experience Arizona first
hand. Offer to host
hotels, meals and/or
sightseeing excursions.

e



How Can You Work With Us?

(And Spend Lots of Money)

5. JOIN US ON SALES AND MEDIA MISSIONS

In FY15, we’ll be
conducting missions to

Vancouver, Mexico, China,
Brazil and the UK

(Participation fees vary from $1,000
- $2,500, plus travel and shipping)
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How Can You Work With Us?

(And Spend Lots of Money)

6. ATTEND TRADE SHOWS

Most trade shows are
open to everyone. Next
fiscal year AOT will attend
TREX, RTO Summit and
IPW.

(Registration costs vary from
approximately $1,500 - $7,500
plus décor, travel and shipping.
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How Can You Work With Us?

(And Spend Lots of Money)

/. TAKE PART IN A CO-OPERATIVE
MARKETING CAMPAIGN

Partner with AOT, a tour operator and other
destinations around the State to promote visitation to

Arizona. (Co-op costs vary depending on the size of the
campaign and the number of partners, but typically range $2,000 -
$10,000.)

DEJESE INSPIRAR
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Trade and Media Results

ARIZONA\NEWS

nnnnnn

Brazil February e-newsletter

Verde Valley - The Verde Valley region, In
the central part of the state of Arizona, IS
an area full of activities and entertainment
for everyone. It Is known as a destination
for enjoying the outdoors.
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Trade and Media Results

\ ) \% http://turismo-sa.com/internacional.cfm?id=504&n1

| (2 Vinicolas: seguindo ... % § - » =

File Edit View Favorites Tools Help

Vinicolas: seguindo a trilha do vinho na regiao de
Verde Valley

Vinicolas em Verde Valley, Arizona

A regido de Verde Valley, na parte central do estado do Arizona, € uma area cheia de
atividades e entretetenimento para todos os gostos. E conhecida como um destino para
ser aproveitado ao ar livre, concentrando também locais mais remotos e silenciosos.

verde Valley, Arizona - visitearizona.com.br

|[ Buscar |

- -
lI‘\
|Receba noticias por email
|e figue atualizado
|Cadastre-se /

1232PM |

BN 2@k wd( 4/18/2014

Media: Turismo SA (online trade publication) www.turismo-sa.com

Date: February 19, 2014
Estimated Value: $576

Summary: Wineries in Arizona — Verde Valley
Source: http://turismo-sa.com/internacional.cim?id=504&n1
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Trade and Media Results

Newsdetter: Arizonn in Action Oktoher 2013 Seite 1 von 8 MNewsletter: Arizona in Action Oktober 2013

Kochen wie zu M g e
Karl Mays Zeiten s o st

HIGHLIGHT

Auf der Tumbleweed Ranch in
Chandler (Arizona) wird der
Lifestyle der 1880er-Jahre bei
einem Kochspektakel wieder
zum Leben erweckt. Vom 8.
bis 10. November bereiten
Teams aus dem gesamten Std-
westen der USA beim Chuck

S [ ok Media: 10 German Newspapers

Get, teile g8 Tontomaeti, Date: September 28 — October 9, 2013
Vou. Silana ff}ff'mﬁgf;}gﬂziﬁ Estimated Advertising Value: $10,008
iy ot el Total Circulation: 1,052,948
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Trade and Media Results

Journalist: Elaine Warner
Contact: TMS and follow-up
Press Trip: April 2013
Visited: Cottonwood

Jerome, Sedona,
Flagstaff, Grand
Canyon Williams

_—
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Publication: Slice
Date: March 2014
Circulation: 40,000
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Chapelof the Holy Gross or out of town i
the rocks 2ad teves of Coconing National
Forest. We el thess boek:

W SLICH & WARCH G

special

Tyt
Whats in a Name?

BAL THI 38004, emigrants headed
cl enme heenph ehe apes on 3 trail
mthﬂwwhh‘.l“l“(’
From Bosoa camped hers sad, to orebrace
the nagien’s ceteasial, mripped 2 eall pine

shott oa time, 50 we serted for the Low!]
Cbservasory, marveling ar che 18 prareid
Clark tedestope and fiading an Oklabhema
connection with astronass Thomsas Srafford
sad the Apollo missions. We also sqoescd.
in & vitic o the cureranding Museum of
Worchern Aritons, whose exvensive bold-
ings inebedie wonderful calisctions of Nasive
Americs barkery, postery and jewelry.

& quick s1op 1t Noechern Asizons Uni-
weesity fioe fiun pheces of 20 fost-tall =
Louis the lumberjack set us 1o singis,
a Lomberack and I'm skay® 11 we hesded
diown the highway &
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LAGO HAVASU

e fiea: 1 purts b
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Por qua voos

dovair?

Press Trip: Red, White and Blue-
When: October 2013

Who: Brazilian Journalist, Erika Sallum =

Go Outside Magazine
Circulation: 40,000

“ ... AVE: $75,540

Pof qua

Quantos dis v
Quando vishar:

oummy

e
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Trade and Media Results

‘Wochenend-Ansgabe 29 Marzj30.Marz 2014

Press Trip: Red, White and Blue

When: October 2013

Who: German Journalist,
Bridgitte Bonder

Syndicated in 8 German
newspapers with a total circulation
of 431,491 and an advertising value
equivalency of $141,491

Ameogenannahme filr die Reisezeit

=

ise@dierichs.d
Telefon USO(I]IDB 4567 + Fax 08 00 [ 203 2193 o

ReiseZeit

&)

Auskunf: Ariz
ufTounsm,l“{lw Wa
Street, Suite 155,

- [avelinaLeap Vineyard &

Winery, 1565 N Page
Conille

eiten:Taglich 11

bis 17 Ur. www javelina-

DoblsSo 11 bis 21 Uhe.

wwew pagespringrek
larscom

Exkurs

e 66-Wein
Gut 15 Meilen nérdlichvon

®
REISETIPPS

Wein aus der Wiiste

In Arizona gibt es mehr zu entdecken, als den Grand Canyon

Arizona im Internet
und bei Radio HNA
DieWiisten- Wine aus dem
Wilden Westen der LISA sind
beliebt. denn die kalt= Nach-
umgmﬁ-mn ma:hgm

Rebsal

ﬁmVsdeVallqmgtd»e

Fotogalerie im Internet:
- W,

Auchin der Reisezeit bei Ra-
dio HNA ist Arizona am Sonn-
t3gvon 14 bis 15 Lbr eines
der Themen, die das Fernweh
wecken und die Reiselust
schilren.

Nicht nur Kakteen: Bﬁ\":rﬂe\"dl!y das Griine Tal - ist

Von Bricirre Bosoir

‘brennt die

son im Navember 2012ifr
Weingut an der legendaren
Route 65 erdfinet. Das kaliforni-
sche Ehepaar hat sichin Arizona
2ur Ruhe gesetzrt, heute sind sie
Winzer statt Rentner. Cabemet-
und Merlot-Reben wachsen di-
rekevor ihrer Haustir, mit der
ersten Emte rechnen si in drei
Jahren. Derzeitwerden die Trau-
ben nochiin Kalifomien singe-
Kauft.In der riesigen Verkos-
twngshalle finden Hochreiten
undWeinproben statt, ab und
an kommen die Nachbam hoch
2uRoss aufein GlasWeinvorbel.
Ein Heuballen fur die Plerde liegt
immer vor der Tar. Die Namen
der Weine passen zum Wilden
Westen: Der Chardonnay .Cul-
tured Cowboy®, der Merlat _The
Lively Red Lady”, der Cabernet
Sauvigan Hop in the Cap Dar-
fin™ und der rote Tafelwein
Root 66" kannen immer frei-
tags und samstagsvon 11 bis 16
Uhr undsonntags von 12 bis 16
Uhr verkostet werden.
Stetson Winery, Kingman, Ari-
ana m

Mittagssonne auf den
knochentrockenen  Bo-
den, kein Lofichen weht an
diesem heiBen Tag. Die Dor-
nenbiische auf den umliegen-
den Hogeln machen einen
trostlosen Eindruck. nur die

in den wolkenlosen Himmel

Meilenweit  fohrt  der
Highway schurgerade durch
die Witste Arizonas, ab und an
wirbt ein Restaurant fiir defii-
ge Burger oder mexikanische
Ixns. Do\:h p]oullctl zndm

Smnsbil Tt fben
leuchten in kraftigem Grun,
munter platschert der schma-
le Dak Creek an den Weinhan-
gen der kleinen Stadt Cotton-
wood vorbei Auf der Sonner-
terrasse der Page Springs Cel
lars Kliren die Gliser,
2012er Vino Familia
Blanca glizert golden im Glas.

Wer bei Arzona mur an
Grand Canyon, karge Wasten

Kiiche

und

USA - ARIZONA

denkt, liegt falsch. Natirlich
wirbt der US-Bundesstaat mit
der weltberuhmten Schiucht
des Colorada River. Doch gera-

de aus kulinarischer Sicht hat
Arizona einen Sprung nach
vorn gemacht. Neben den gro-
Een Weinregionen um Sonai-
ta und Willox im Saden,
lockt hente auch das Verde
Valley - das Grone Tal - ein-
einhalb Autostanden nordlich
von Phoenix mit guten Wei-
nen und guten Speisen. Im
Schatten des groRen Nach
bam Kalifornien haben sich
erste Weingiter einen Namen

Vorreiter und bekanntester
‘Winzer ist Eric Clomski. Der

2003 die Page Springs Cellars
und emntet mittlerweile Gber
90 Prozent der Traubenvon e
genen Hingen mitten imWis-
tenstaar Arizona.

Trauben aus Kalifornien
Alte Fasser dienen als Ti-
sche, die Weinkelche werden
mit Chenin Blanc gefillt Luke
Bernard fihrt seine Giste

dber das Celande der Page
Spring Cellars. zcigt die Klima-
I:isil:mn Dgl‘_‘du]lm und die

Fetm: Brder

Die Weinbauern aus dem
Verde Valley sind hauptsact
et Quereinceger. Sie stz

Ledersofas \bch vor zehn
Jahren mussten wir alle Tran-
ben aus Kalifornien importie-
ren, hente wachsen Syrah,
Grenache und Morvedre anch
hier im Tal". der junge Mann
mit der Basehalliappe deutet
auf die umliegenden Hogel

Trail®, der ein knappes Dut-
zend Weingnter und Probier-
stuben rund um die klene
Stadt Cottonwood verbindet
Nur wenige Hausmummern
weitrsexyient Deb Wt i
ik Creck Vinery ncben
Weillwein  auch
Homl:lruzcnugﬁ Einen Na-
men hat sich die Sadafrikane-
rin mit siffigem Sahnesherry
und Portwein gemacht, denn
die heife Somne Arizomas
sorgt filr die notige SiBe. In di-
ihres

rekier Na i
toskanisch anm en Farm-
bauses schenkt Cynthia Snapp

preisgekronte Weine bei Jave-
Iina Leap aus.

Winzer Inl‘lu'w\lﬁz Deb Wahl von der

Eﬂrgﬁmlv MU
icte) und Mitch

Jo Stetson von Stetson Wi
Tedavon Burning Tree Cellars.

sztrﬁmlllﬂl sondem sind
Rentner, Anwalte, Filoten
oder Rockstars. Bekannt wur
de die Region durch den Front:
man der MetalBand ,Tool®.
Gemeinsam mit Erfolgswinzer

an
Stronghold Vineyard In_der
Alrstagt von Cottonwood kor-
nen seine Weine verknstet
werden.

Regionale Produkre
Cottonwood lockt mit Gale
rien und Antikshops und hat
sich kulinarisch einen
Namen gemachz. Die Restan-
Tants servieren feinste Spei
sen, es wird fast iberall Wert
auf regionale Produkte und
Bipanban gelegt. Und zum
Absacker” trifft man sich auf
d!Tcrﬂss(‘des]talimcrsBDc
ce am E Bis
sp:( n die Nacht Klimren die
Weinglaser am offenen Lager
femer und feinste Pzateil
«chen machen die Runde.

radichnaty

Engpdsse
bei den
Fliigen

Beim Osterurlaub wird
das Angebot knapp

sich mit der Buchung nicht
mehr allzu lange Zeit lassen.
Da der Karridor fur die Som-
rien in diesem Jahr sehr

kurz ist und die Osterferien
spat beginnen. sind letztere
momentan als alternative Ur-
laubszeit sehr

Sybille Zeuch vom Deutschen
Kelseverband (DRV). Finige

melden

dass die vorhandenen Flug-
Kontingente fir Ostern lang-
sam zu Ende gehen®.

Belicht seien Zicle rund
ums Mittelmeer und die Kana-
rischen Inseln. Verschiedene

Sonderfahrten
nach Helgoland

ach mehreren Jahren bieten
d.w AdlerSchiffe auf Syl wie
n nach Helgoland
oo B D wind Deutschionds
cirzige Hochseeinsel  von
Nordstrand, Pellworm, Am-
rum, Fohr und Sylt aus ange-
fahren. Die Fahrten dauern je-
weils zwel Stunden von und
nach Helgoland. (tmn)
www.adler-schiffe.de

mD!

3 xObamarhung
2 ¢ st v Lﬁbg\re‘“e

-  Fragen sie achl

- direkt an degfiiddaroute und Mfel und Obstwiesenroute sowle der Vogelsherger ExtraTour NaturTour

henick inkl- KBz
inkl. sauna BSATWOTE ¥

Rund 60 km nOeR von Frankiuet, dem Vertaut Dofoele s tinoatiEno o
der Nidda zur Quelle im Vogelbery folgend.
ervartet Sl ein kil cer Befagichlelt —
Midda, mitseinem Hellbad Bad Salzhausen.
Genlefien Sie ce Sinnlihiet. des helkamen
Salewassers und des Intakten Natw.

B wd Welness verspricht die
i von Frarkfurt me dem Rad  erholames Rube. Der historische Kurpark  Justus-von-Liebig-Therme mit  Solehad.
ha;mnlmj-mﬁan-:mm mit sechs Hesiquelen, Skulpturenpark, Tink-  Saunalandschaf, Salgrtie,  Finess- wnd
Hemeligund tygtsch obeshesstch emplange die  larhale nd Gradienwerk 5t her 54 ha o Wellessangeboten, Lassen Sie enen xlebols-
Alistadt Wddas mit dem e und Heimat botarischer Rartten. Kurmusik  Teichen Tag im Bk an des Thesme ausklngen

Gerden Marktpiatz i seinen Fachwerkhauen. — und Kutturveraresatungen begltten curcres lshe

Kur- und Tourlstik-info Bad Salzhausen - QuellenstraBe 2 - 63667 Midda/Bad Salzhausen - Tel. {0 60 43 ) 96 33-0 - www bad-salzhausen.de
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Arizona, Grand Ca

EF1) 2 A=y ik
= un
ATERAURTIRORES N, TTN il

S % Press Trip: Red, White and Blue
S When: October 2013
Who: Chinese Journalist, Qu Yuping

Publication: WI Trip
Circulation: 280,000
AVE: $225,806
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The Mother Road: Historic Route 66
66 SR EHAPLLET

HISTORIC

pon-West: H;afapai Legacy
BAKS, Wtz %

All About Arizona
BE X ETEFEABM

e
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Trade and Media Results

Red, White and Blue Press Trip

(with three journalists yet to publish)

Total Coverage To Date: 37 Placements
Total Circulation: 16,415,044

AVE: $1,123,661

e



AOT Regional Workshop

QUESTIONS?

Thank You!

Mary Rittmann, Director of Trade and Media Relations
Arizona Office of Tourism
mrittmann@azot.gov
602-364-3730

e


mailto:mrittmann@azot.gov
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