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Trade and Media Relations 

1. What We Do 
 

2. Working With Us 
 

3. Show & Tell 



What Do We Do? 

The Trade and Media 
Relations division works 
with journalists, tour 
operators and travel agents 
to promote Arizona as a 
travel destination. 



What Do We Do? 

The goal of working with a 
journalist is to reach the 
consumer in a cost-effective 
way by generating articles 
about our destination. 



What Do We Do? 

When working with 
travel agents we 
ensure they have 
the destination 
knowledge to plan a 
trip to Arizona for 
their clients. 



What Do We Do? 

With tour operators, 
we work hard to 
ensure that Arizona 
is part of their 
product offerings. 



How Do We Do It? 

1. Trade Shows 
 

2. Sales Missions 
 

3. FAM Tours and Press Trips 



How Do We Do It? 
Trade Shows are usually organized by an 
outside company and bring together buyers 
and sellers in one convenient location. 

 



How Do We Do It? 
Sales Missions are typically 
organized by yourself and 
consist of one-on-one meetings, 
small events and presentations. 



How Do We Do It? 

FAM Tours and Press 
Trips offer tour 
operators, travel 
agents and journalists 
an opportunity to 
experience a 
destination first-hand. 



Where Do We Do It? 

1. US 
2. Mexico 
3. Canada 
4. UK 
5. Germany 
6. France 
7. China 
8. Brazil 



Really?  China and Brazil? 



China - Outbound Travel and Spending 

• In 2013, 97 million Chinese traveled abroad. That 
number is expected to increase to 100 million in 2014 
and increase to 200 million by 2020.  

• China is predicted to be the largest outbound travel 
market in the world by 2014. 

• In 2013, China tourists spent $102 billion overseas, 
making them the largest spending market in the world, 
having surpassed Germany in 2012. 

Sources: Hotel-Online and Bloomberg 



China – US Visitation and Spending 

• In 2013, 1,810,000 Chinese tourists visited the US. This 
represents a 23% increase over 2012 and a nearly 
250% increase over the five year period, 2009 – 2013. 

• In 2013, Chinese tourists visiting the US spent $9.8 
billion.  This represents an 11% increase over 2012 and 
a more than 170% increase over the five year period, 
2009 – 2013. 

• On average, each Chinese visitor to the US spends 
approximately $5,500 – more than any other market. 

Source:  US Department of Commerce, Office of Travel and Tourism Industries 



China’s VisaVUE Travel Spending Trends in Arizona 
2007 – 2013 International Market Share 

Source: The Arizona Office of Tourism estimates based on and extrapolated from aggregate card usage data 
provided by VisaVue Travel for the period of 2007-2013  
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Brazil – US Visitation and Spending 

• In 2013, 2,060,000 Brazilian tourists visited the US. This 
represents a 15% increase over 2012 and a nearly 
130% increase over the five year period, 2009 – 2013. 

• In 2013, Brazilian tourists visiting the US spent $10.5 
billion.  This represents a 13% increase over 2012 and 
a 130% increase over the five year period, 2009 – 2013. 

• On average, each Brazilian visitor to the US spends 
approximately $5,000 – one of the highest spending 
markets. 

Source:  US Department of Commerce, Office of Travel and Tourism Industries 



Brazil’s VisaVUE Travel Spending Trends in Arizona 
2007 – 2013 International Market Share 

The Arizona Office of Tourism estimates based on and extrapolated from aggregate card usage 
data provided by VisaVUE Travel for the period of 2007-2013 
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Where Do We Do It? 

1. US 
2. Mexico 
3. Canada 
4. UK 
5. Germany 
6. France 
7. China 
8. Brazil 



Brazil and China Efforts 



Brazil and China Contacts 
Brazil/ChinaTrade:     Brazil/China Media 
AOT          AOT 
Jennifer Sutcliffe       Kim Todd 
jsutcliffe@azot.gov       ktodd@azot.gov  
602-364-3693        602-364-3305 
 
Brazil Representative:    China Representative 
Global Vision Access      i2i Group 
Mara Pessoa (trade)      Vincent Zheng  
mara@globalvisionaccess.com    vincent.zheng@i2i-m.com.cn 
Alexandra del Arco (media) 
alexandra@globalvisionaccess.com 
  

mailto:jsutcliffe@azot.gov
mailto:ktodd@azot.gov
mailto:mara@globalvisionaccess.com
mailto:vincent.zheng@i2i-m.com.cn
mailto:vincent.zheng@i2i-m.com.cn
mailto:vincent.zheng@i2i-m.com.cn
mailto:alexandra@globalvisionaccess.com


Mexico Efforts 



Mexico Efforts – AZ Showcase 



Mexico Contacts 
Mexico Trade:    Mexico Media 
AOT      AOT 
Mary Rittmann    Kim Todd 
mrittmann@azot.gov   ktodd@azot.gov 
602-364-3730    602-364-3305 
 
Mexico Representative (Trade and Media) 
Jackson Marketing International 
Barbara Jackson 
bjackson@jacksonmarketing.com.mx 
      

mailto:mrittmann@azot.gov
mailto:ktodd@azot.gov
mailto:bjackson@jacksonmarketing.com.mx


US and Canada Efforts 



US and Canada Contacts 
US Trade:     Canada Trade 
AOT      AOT 
Kristin Swanson   Jennifer Sutcliffe 
kswanson@azot.gov  jsutcliffe@azot.gov 
602-364-3696    602-364-3693 
 
US/Canada Media:  Canada Representative 
AOT      Media 
Tony Alba    Connect Worldwide 
talba@azot.gov   Jennifer McGibbon 
602-364-3715    Jennifer@cww.travel 
 

mailto:kswanson@azot.gov
mailto:jsutcliffe@azot.gov
mailto:talba@azot.gov
mailto:Jennifer@cww.travel


UK, Germany, France Efforts 



UK, Germany, France Contacts 
Europe Media:      UK Representative Media 
AOT            Hills Balfour 
Mary Rittmann      Lauren Broughten 
mrittmann@azot.gov     laurenb@hillsbalfour.com  
602-364-3730     
 
Germany Rep Media:   France Rep Media 
Kaus Media Services     Express Conseil 
Marcus Feuerstein      Laura Guarneri  
mmfeuerstein@kaus.net    laura@ecltd.com 
 
  

mailto:mrittmann@azot.gov
mailto:laurenb@hillsbalfour.com
mailto:mmfeuerstein@kaus.net
mailto:laura@ecltd.com


www.azot.gov 



www.azot.gov 



How Can You Work With Us? 
(And Spend Little to No Money) 

1. KEEP US INFORMED 
 

• Round Up of What’s New 
 

• Calendar of Events 
 

• Channel 12 Updates 
 

Send Updates and Information to: 
 Marjorie Magnusson 

mmagnusson@azot.gov 



How Can You Work With Us? 
(And Spend Little to No Money) 

2. READ REPORTS AND FOLLOW UP 

• Reports are typically 
available 2-3 weeks 
following a mission or trade 
show 
 

• Respond to requests for 
collateral materials 
 

• Respond to leads for 
contract information 

 



How Can You Work With Us? 
(And Spend More Money) 

3.  PROVIDE US WITH ROYALTY FREE  
 IMAGES 

 
Many tour operators and journalists are looking for 
good quality, hi-resolution, royalty free image to use 
in their brochures and articles.  Provide us with 
royalty free images and we will distribute them upon 
request. 

 



How Can You Work With Us? 
(And Spend More Money) 

4.  PARTICIPATE IN FAM TOURS AND     
 PRESS TRIPS 

  
Each year AOT brings in 
100 -  200 journalists and 
tour operators to 
experience Arizona first 
hand.  Offer to host 
hotels, meals and/or 
sightseeing excursions.  

 



How Can You Work With Us? 
(And Spend Lots of Money) 

5. JOIN US ON SALES AND MEDIA MISSIONS 

 
In FY15, we’ll be 
conducting missions to 
Vancouver, Mexico, China, 
Brazil and the UK 
 
(Participation fees vary from $1,000 
- $2,500, plus travel and shipping) 

 



How Can You Work With Us? 
(And Spend Lots of Money) 

6. ATTEND TRADE SHOWS 
 

Most trade shows are 
open to everyone. Next 
fiscal year AOT will attend 
TREX, RTO Summit and 
IPW.   
 
(Registration costs vary from 
approximately $1,500 - $7,500 
plus décor, travel and shipping. 



How Can You Work With Us? 
(And Spend Lots of Money) 

7.  TAKE PART IN A CO-OPERATIVE 
 MARKETING CAMPAIGN 

 

Partner with AOT, a tour operator and other 
destinations around the State to promote visitation to 
Arizona.  (Co-op costs vary  depending on the size of the 
campaign and the number of partners, but typically range $2,000 - 
$10,000.) 

 



Trade and Media Results 

Brazil February e-newsletter 
Verde Valley - The Verde Valley region, in 
the central part of the state of Arizona, is 
an area full of activities and entertainment 
for everyone. It is known as a destination 
for enjoying the outdoors. 
 



Trade and Media Results 

Media: Turismo SA (online trade publication) www.turismo-sa.com 
Date: February 19, 2014 
Estimated Value: $576 
Summary:  Wineries in Arizona – Verde Valley 
Source: http://turismo-sa.com/internacional.cfm?id=504&n1 
 

http://turismo-sa.com/internacional.cfm?id=504&n1


Trade and Media Results 

Media: 10 German Newspapers 
Date: September 28 – October 9, 2013 
Estimated Advertising Value: $10,008 
Total Circulation:  1,052,948 
 



Trade and Media Results 
Journalist: Elaine Warner 
 

Contact:  TMS and follow-up 
 

Press Trip: April 2013 
 

Visited: Cottonwood,  

Publication:  Slice  
Date:  March 2014 
Circulation: 40,000 

AVE:  $18,675 

Jerome, Sedona, 
Flagstaff, Grand 
Canyon Williams 
 



Trade and Media Results 

Press Trip: Red, White and Blue  
When: October 2013 
Who: Brazilian Journalist, Erika Sallum 

Go Outside Magazine 
Circulation:  40,000 

AVE: $75,540 



Trade and Media Results 

Press Trip: Red, White and Blue  
When: October 2013 
Who: German Journalist,  
      Bridgitte Bonder 
 
Syndicated in 8 German 
newspapers with a total circulation 
of 431,491 and an advertising value 
equivalency of $141,491. 



Trade and Media Results 
Press Trip: Red, White and Blue  
When: October 2013 
Who: Chinese Journalist, Qu Yuping 

Publication:  WI Trip 
Circulation: 280,000 
AVE:  $225,806 



Trade and Media Results 



Trade and Media Results 

Red, White and Blue Press Trip 
(with three journalists yet to publish) 

 
Total Coverage To Date:  37 Placements 

 
Total Circulation:  16,415,044 

 
AVE:  $1,123,661 

 



AOT Regional Workshop 

QUESTIONS? 
 

 
Thank You! 

Mary Rittmann, Director of Trade and Media Relations 
Arizona Office of Tourism 

mrittmann@azot.gov 
602-364-3730 

mailto:mrittmann@azot.gov
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